What kind of
metaverse do we
wish to build and

share along the Belt
and Road?
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What does it mean to have digital property ownership?

Data ownership
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Decen’fra]i.sed Autonomous Digital . Heeess to capital
Organisations Property for’mation
Ownerlship

Free Market
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“IT'S FOOD ON THE TABLE, IT'S
MONEY FOR THEIR FAMILIES AND
IT'S SAVING THEM WHEN THEY
CANNOT EVEN LEAVE THE HOUSE."
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Access to capital formation




Free market
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Esport/ Play-
to-Earn Metaverse Art
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Marketplace Defi/ Wallet Infrastructure

Animoca Brands
ecosystem

Growing Assets (NFTSs)

INCREASE ASSETS VALUE WITH THE ECOSYSTEM THAT
BENEFIT ANIMOCA BRANDS AND INVESTORS:

MARKET PENETRATION
Partnerships that lead to increase in promotion and distribution support

MARKET DEVELOPMENT

Increase sales of existing products on previously unexplored markets and different
customer segments.

PRODUCT DEVELOPMENT
Facilitate acquisition of rights to produce someone else's product. Joint development with
companies who have access to distribution channels or brands.



How can we share this on the Belt and Road?
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